OTTO VON GUERICKE
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',' MAGDEBURG AND MANAGEMENT

Master of Science in International Management, Marketing and Entrepreneurship (M. Sc. IMME)
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1. Semester

2. Semester

3. Semester

4. Semester

Marketing Methods and Analysis
5 ECTS

International Corporate Strategy

5 ECTS

Compulsory Elective
5 ECTS

Business Decision Making
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
CoMeT
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
5 ECTS

Compulsory Elective
5 ECTS

Scientific Work
5 ECTS

Master’s Seminar
10 ECTS

Scientific Project
15 ECTS
or
Master’s Seminar
10 ECTS plus
Compulsory Elective
5 ECTS

Master’s Thesis
+
Presentation
30 ECTS




OTTO VON GUERICKE
UNIVERSITAT
MAGDEBURG

FACULTY OF ECONOMICS
AND MANAGEMENT

——
=z >

I 1
j

>



